Carole Vinick Rosbruch +972-508891669

Educator, High School English:as a Foreign Language (EFL) ¢crosbruch@gmail.com

| aimi & versatile pro‘f'essional with over 20 years of experience spanning business ownership, education, and
academic administration. | have-a natural ability to connect with people and’ ‘communicate clearly, which has
helped me succeed in roles involving project coordination; event planning, branded marketmg, and executive
support. | run my own marketing consulting business, teach. hlgh school EFL, supported university-level
research teams; organized major conferences, and taught in elementary school, as well as on the collegiate
level. | am highly adaptable, proactive, an‘d detall-onented -always réady to bring creativity, initiative, and strong
organizational skillsto any opportunity.

PROFESSIONAL EXPERIENCE soucmon
Ministry of Education, Israel High school English as a Foriignary 2011 - Present - Doctorate, PhD o
Language in Ramat HaSharon, Israel Philology
. E“mpowanng students to transcend their perceived limits actoss all facets of : Alexandru loan s
life, not only enhancing their academic achievements but also fostering the S SIES,
development of confident, resilient, andsocially responsible individuals. Romgmd =~
28 September 2025
« Fostered Iong—term relationships with students, parents, and the wider .
school community while designing educational programs and leading Masters m‘l’eachmg
school.. . Levinsky College of
. Developed wntten matenals and commumcatuon inboth Enghsh and  Education,
Hebrew for school-wide initiatives and student suppott; , Tel Aviv, Isragl
. Dehvered presentations, led parent-teacher meetings, and adapted . 2016
communication styles for diverse audiences ’ ]

; _ ' o Bachelor of Science in
Marketing Consulting, Remote, Florida December 2000 - present Recreation withan
Owner and Marketing Director- * Emphasisin Commiercisl

« Builtand sustamed Iong-term cllent relatioriships by providing customized _T°“ﬂs'“ and Travel
University of Maryland,
“and tailored servnces for mdwndual markets. -
" Oversaw all aspects of busmess development cliént outreach, Sggfge Park, Maryland
marketmg, vendor management and event support. 1‘99 1

L Engaged clients via persuasive t:ommumcatlon and deep product.
knowledge successfuliy lncreasmg repeat business and referrals.

‘The InterunIVersity Institute for Marine Sciences May 2008 - December 2010
Administrative & Research Assistant Eilat, Israel

. Organized the flrst-ever Deep Divmg Conference In Ellat ‘managing
logistics, guest lists, and outreach to partnenng instntutions
‘ F'rowded dlrect administrative and research support to international
' research teams, including National Geographic. : ‘
-« Lialsoned with academicand governmental organizations to ensure:
- :smooth coordmation across stakeholders.

smu.s :
| e Outreach and relationshlp building « Sfrateg’ic 'Pianning’ & Analysis
- f Strorig at cross-selling and .+ Articulate communicator and
‘ account growth g ~ “dynamic presenter

. Skliled in brand strategy aﬂd -+ Adeptatassessing client needs



